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BRICETIRRICEITHHEET S/ —DREI(20124F)

‘Protecting Consumer Privacy in an Era of Rapid Change: Recommendations for Business and PolicyMakers’ (2012)

BOSAN—REDE=HDOFHLWLVIL—LT—H%IRIB
BELRAE:

o TSAIN\— A~ TH A2 (Privacy by Design)

+ HEBE~OERLERERORME (Simplified Choice)

+ FERAMOHER (Transparency)
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SRR TONBLEEEDT—3% . WEFLIEFIATE. T RXTOEEEIC
BREIND, =121, E/I5,0008 K GEDEHEENISEL O TATTHNWT—E2DH
RELUEL . DD EOT—AEESHELABLAVLER, CORYTEL, |

U.S. Federal Trade Commission, Protecting Consumer Privacy in an Era of Rapid
Change: R dations for Busi and Policymakers, vii (2012).
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b I 94 YA AW

o [BEFIZOT—EAOEBILERRT I-DICEEBNTIEELHETS
RETH5. ]

o EEEHI. ZOT—2FEHNLSN-HETRARUVUFAL,. D
T—ADBEHBANILERALENELE DRI RETH S, |

o [BEEIDNDEHINESNI=-T—2EMDEEEICIRHUITIIBZEICIL,
FNAY—ERRUEEETHASIEZTDMDE=ZETHAIE. FNE
EENT—ADBEHBIEEHADEEZHTREIEITRETHD, |

KEANZHANFTREG T —4&, CCTRBALEFEBIMED-ODIEEEEL-T—42
DRAEREBERVFATIHERICE. oD T—RFFNRICRETRETHS,

U.S. Federal Trade Commission, Protecting Consumer Privacy in an Era of Rapid 6
Change: Rec dations for Busil and Policymakers, 20-21 (2012).
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U.S. Federal Trade Commission, Protecting Consumer Privacy in an Era of Rapid 7
....... s Change: Rec dations for Busi; and Policymakers, 21 (2012).
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U.S. Federal Trade Commission, Protecting Consumer Privacy in an Era of Rapid 8
Change: Rec dations for Busil and Policymakers, 21 (2012).
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U.S. Federal Trade Commission, Protecting Consumer Privacy in an Era of Rapid
Change: Recommendations for Business and Policymakers, 21 -22 (2012). 9
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U.S. Federal Trade Commission, FTC Staff Report: Protecting Consumer Privacy in an Era of Rapid
Change: A Proposed Framework for Business and Policymakers, 3-22 (2010). 1
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‘Privacy Online: A Report to Congress’(1998)

M & A [F#R (personal information) | AT D ZDDIEERD AT
JYVEET

o AN BTSSR (personal identifying information) | (K4 | {£FT. eX—ILTK
LR%)

o TZDHthoE ANEER (other personal information) | E =X HIGHHD LS512
BAZHN LGV EETOERICHALELZY HEEOHMAEATOD7
ANEERT H=OIZEANBRBFERES S FTRALEZYLESITAD
METT — 2O T—4) | (F#h. TR, FrSKE, BkE)

_S. Federal Trade Commission, Privacy Online: A Report to Congress, 20, 31,47 (n 19) (1998)-1 2
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‘Privacy Online: Fair Information Practices in the Electronic Marketplace: A Report to Congress’(2000)

B [ A & %R (personal information) (&, A FDZDDIFHRDHT
JUZEED

o EANZHETE (locate) =1L B (identify) T 5 F=OIZALS D ME AT
1&%R (personal identifying information) 1 (K% . eA=VFNLA, X7, BEE-
FAXZE S . SSN. )LV vV BB H)

o TMEAANZHERLALVESR | (non-identifying information) (FEH#5. TR, SFBE.
IRA . BRE, TN TIE(MOBREEAEHLELIELO BAZY
E AT B=OIZF A TELLVER)

U.S. Federal Trade Commission, Privacy Online: Fair Information Practices in thf 3
lectronic Marketplace: A Report to Congress, 9, 46 (n 53, 54) (2000).
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(45942-7 077409  FBE~DEHE1 (200056 A)
‘Online Profiling : A Report to Congress’ (June 2000)

W [ & A 385 AT BE1F#R (PIL: personally identifiable information) | &
[ IE{E A &8 3 AT BE1EHR (non-PID IO X AIIZE

o P HEDBEANFEUFTEEIT—E2THO>T. KA., EFT. BEEES.
A—I)LTRLR, SR EEBS (SSN)  BERHFIIBEDLILHEREST
M. ZNICRLNALN ]

¢ ‘non-PII’ TH-oTH. PINERUVFITONDBEFN

A USAVLEEEERITLD, JYF—OWeb/ \ T ERANIERINEF KD

BT, O

U.S. Federal Trade Commission, Online Profiling : A Report to Congress, 2-6, 10-17 (June ZQ'()a)
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(4974070974009 R~ D E (Part 2) 1 (200047 A)
‘Online Profiling : A Report to Congress Part 2’ (July 2000)

W6 A D|MEZIZHTHMEANFEF R AETEER (PIL personally
identifiable information) ] &I JE{E A& 7! 7] BE1E#R (non-PII) |
DEERZSIEHS

BB, non-PIP R PIWVT M DUE-FIRIZHLEET S

fRETH DI
o ‘non-PI’ I2DWWTHE—EDEEERDBINAIRH| 1 ZFEBN

U.S. Federal Trade Commission, Online Profiling : A Report to Congress Part 2 (June 2000):I

T e TR %iﬁ‘éFTCO)%Eﬁﬁbfﬁ‘

(A TR T4 T REDT=HD B T FAHIRE1(20094F)

‘FTC Staff Report: Self-Regulatory Principles for Online behavioral Advertising’(2009)

W & A28 51 AT BE 1 ¥R (PII: personally identifiable information) |
ETIEA AR AT BEIE ER (non-PIl) | EDIEHMHWER D DEE
DL KERENDOEZZDONTIE. 200046 8 DIREE4PEEE)

‘PII’&“non-PII EDEE S AT EEME

*

¢ ‘non-PIPIZEDW-EAADEANERZIZT HEMDER

¢ BETEHEATH O THMDEREBEUMITONDIETRERAZHEIILED
BFIDEFE CKAOLDHI)

¢ ‘non-PIICEATHHEEDRE

BERARRELDT —F
o THUSAUTHE—F T1V T REDLOITNESNDIHLH DT —4T
o HOT BEDHEE. A1 —2EET A RICEBIITHUM TS

U.S. Federal Trade Commission, FTC Staff Report: Self-Regulatory
Principles for Online behavioral Advertising, 20-26 (2009).
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(reasonably could be associated) IDE £

MERMFEDHEEOT NS RII[EEMIHEUF TG
BILDMEMNE, EEDINT . FIR R EMT IR TR
FED, FIZTUTOLITEHREET

o AEMLBAICE ST HEEOVITHAOERBFBEFB UL 5N
B/BVIVYIAN)—LT—4

o BEDEAZHILGFDDITHAFEMETOT7A VIR FITENT=
EaT—%

+ FEDHBEICHETHITONGLD, N—VYFFAXENEEPIVT
VYEREDTNARICERET2-OICRESNFIASI S, 7870
7ML

U.S. Federal Trade Commission, FTC Staff Report: Self-Regulatory Principles for
Online behavioral Advertising, 25 (2009). 17

2010 DHEATHRE H DA ‘

TRREGEICDRRICEITHHEEET 4N\ —DREISFFHREE])
(20104)

‘Preliminary FTC Staff Report: Protecting Consumer Privacy in an Era of Rapid Change: A
Proposed Framework for Business and Policymakers’(2010)

BISAN—REDE=ODH=HIL—LT—IU%FRTE

W & A5 =T 8E 1 #R (PIL: personally identifiable information) |

ETIEE AN B FI T RETE R (non-PID IED XD DEZ L EDIET
o AITFI AR RERIFERDE M
o TEHEAEIOTRES=STIERAE IS -1ER. [ELLIMSDES

3% Netflix D

WERAXREGDT—4: PIPIZRESNAGL
¢ TCOIL—LT—VFX HEDHEE. A2E21—F, ZDMDT/NARIZ
- AEMIRUHTONBRIEBEDT —AENEFEAATEIIRTO
= EF(TERASNS, |

U.S. Federal Trade Commission, Preliminary FTC Staff Report: Protecting Consumer Privacy in an
Rapid Change: A Proposed Framework for Business and Policymakers, 35-43 (2010). 18
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U.S. Federal Trade Commission, Protecting Consumer Privacy in an Era of Rapifg
hange: Rec dations for Busi; and Policymakers, 18-20 (2012).
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‘ Protecting Consumer Privacy in an Era of Rapid Change: Reco dations for Busi and PolicyMakers’ (2012)

W/ATYyHar b EBEZ  2010EREENFEHEFEEZREL
WERSEHEICET A ER A

o AWML EESTTREMESE | ORRILEL T, EBRAED-HDIEHEEM
o BRANRLLIELEDRE

WS ENLRE S AR OBRLOES:

o TABIENBECLETHEENSERINOHIG

o BEEC. BEOBBELLET AREUMFENETRIED DL
AR TT S FIRT Bt TATIEE R, TRIZEYTFA /S —
REEE(RE

o BEECDOWEERDHIETI AR IEREEED

U.S. Federal Trade Commission, Protecting Consumer Privacy in an Era qf'Raprio
Change: Rec dations for Busi) and Policymakers, 22 (2012).
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identifiable information) J#t &
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See e.g., Paul M. Schwartz & Daniel J. Solove, The PII Problem: Privacy and A
New Concept of Personally Identifiable Information, 86 N.Y.U.L. REv. 1814 (2011).
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WHIPAA T 54 /3—35 8|

o TERREROEELERMEHRAREIZET 5% ] (HIPAA: Health
Insurance Portability and Accountability Act of 1996) [CEDE ., {RI&Ht &
f24lt & (HHS: Department of Health and Human Sevices ) 5Vl E

o TIEFHAEEINT-{REIFER (DHI: de-identified health information) 1D F|
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(45C.F.R.Sec.164.502 (d)(2), 164.514 (a), (b).)

FCCH0Ff], T EE & Lo THREEETTI_LERNB/EDD
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Paul Ohm, Broken Promises of Privacy: Responding to the Surprising Failure o of
Anonymization, 57 UCLA L. Rev. 1701, 1736 (2010).
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&3%} Jerry Kang, Information Privacy in Cyberspace Transactions, 50 STAN. L. REV. 1193, 1206-1211 (1998).
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